IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 



Applicant: 



Bruce A. Fogelson 



Art Unit: 



3688 



Serial No. : 



09/885,970 



Filed: 



June 21, 2001 



For: 



METHOD AND SYSTEM FOR CREATING ADVERTISING BOOKS 



Attorney Docket No.: 



80216 



DECLARATION OF BRUCE A. FOGELSON 



Assistant Commissioner for Patents 
Washington, D.C. 20231 



Sir: 



I, BRUCE A- FOGELSON, am the named inventor in the 
above-identified application and make the following 
statements based upon my own personal knowledge and 
experience do make this additional DECLARATION as of this 
date signed hereto below 

(1) I have received a BSBA degree in 1983 from the 
University of Denver in Real Estate Development 
and Finance. I have mostly worked in real estate 
in Chicago Illinois and related fields for the 
majority of my career as a broker, consultant, 
and mostly as a builder, developer and 
entrepreneur. 

(2) My family and I have been successfully involved 
in the real estate and building industry. Our 
and my success has afforded me the privilege of 
being generous financially and with my time, 
expertise and leadership to political, not-for- 
profits, charity and faith-based and numerous 
other types of organizations in many ways, 
including but not limited to my children' s 
school . 

(3) I have been a working member of charitable Ad- 
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Book fundraising committees before 1999 and have 
been associated with charity Ad-Books as a donor 
or soliciting group member for many years prior 
to 1999 f and as best as I can recall, to as far 
back as the early 1980s. I can attest from first 
hand knowledge that the attached 32 WARD DIR "ad- 
book" is similar in nature to other such charity 
books, directories and guide books used for 
fundraising for local not-for-profit groups 
parties or associations as a way to help raise 
money from members and affiliates for the not- 
for-profit purposes of the group, as opposed to 
the sole commercial advertising decisions for 
such other books, such as coupon-books, or trade 
journals or such general publications as 
newspapers. 

(4) I am currently familiar with electronic books but 
have had no knowledge of or experience with books 
converted to an electronic format before the year 
2004 at the earliest. I have no recollection of 
any advertisements placed or interlineated in to 
electronic books in any fashion, including by 
key-word or topical association. It is my 
experience that "charity ad-books" are un-like a 
book or electronic book or novel with 
advertisements aka ad's inserted into otherwise 
independent literary or original content such as 
a novel prose, or other type or magazine, text, 
reference or entertainment book. And, by 
contrast to a typical book of literary or other 
independent content, there is no other litany or 
material content to what we commonly refer to as 
a "charity ad-book" or simply "ad-books". The 
simple and obvious exception is content in a 
"charity ad-book" which is associated with the 
charity or not-for-profit group such as a dinner 
program, stage production, golf-outing, or 
similar charity event associated with the group 
and or the group's event or purposes. A "charity 
ad book" or "ad book" is not, but may be more 
aptly called a book of charity messages. 

(5) Donors to a "charity ad book" have a similar 
donor's intent to one who would donate money to a 
contribution building fund of a not-for-profit 
school, hospital, library or institution to gain 
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the recognition of having the their name on in or 
on the new building on a plaque brick or the 
major naming rights of naming the entire wing or 
building after the donor. Obviously, donations 
to an donation "ad book" are similar, but lesser 
in scale permanence, prominence and medium. 

(6) My Children do and did attend the Bernard Zell 
Anshe Emmet Day School (BZAEDS) located in 
Chicago Illinois. For many years BZAEDS has 
raised funds to help send its' 8 th grade class for 
an annual trip to Israel. The BZAEDS 8 th grade 
often puts on a live theoretical production 
featuring the students for the parents, family 
and friends as a fund-raiser. In conjunction 
with the presentation, the class uses the stage- 
bill as an "ad-book" for fundraising purposes. 
The stage-bill / "ad-book" is often the most 
valuable and profitable single fundraising tool 
employed to the annual efforts at raising funds 
for the BZAEDS class. 

(7) The BZAEDS school charity student fundraiser (BZ 
Ad Book) is solicited by for and among the BZAEDS 
community of family and friends for it' s not-for- 
profit purposes. The forms typically used for 
this BZ Ad Book are typical of this type of 
operation. Samples of these forms are titled, 
respectively "Ad Sheet/Order Form for the Eighth 
Grade Class..." for 2005 and "Playbill Ad Book 
Order Form" for the year 2006. These forms are 
attached hereto as Exhibit A. 

(8) Community reminders are typical to a group's 
efforts to self-motivate to fundraisers and sell 
or collect charity through the vehicle of an ad- 
book. Community reminders for the years 2005 and 
2006 for the BZ Ad Book circulated to BZAEDS are 
attached as Exhibit B 

(9) Other similar efforts to gain funds through 
donations granting naming or name recognition 
include being a t-shirt sponsor as per the 
example of Exhibit C. 

(10) The BZ Ad Book as the predominant fundraising 
method of the BZAEDS 8 th Grade Class Fundraising 
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Totals is seen in the BZAEDS 8 th Grade Trip 
Fundraising Budget vs Actual for 2005 which is 
attached as Exhibit D. 

(11) The BZ Ad Book for 2008 was featured in the 
school play production of "the 2008 Morton 
Reisman Eighth Grade Operetta of High School 
Musical On stage" which played to in the School's 
Community Hall in March 2008 and represented a 
typical example of the years of similar 
productions and accompanying BZ Ad Books. The 
attached excerpts are a representative sample 
from the community BZ Ad Book for 2008 attached 
as Exhibit E. 

(12) The attached Exhibit E of excepts from the AZ Ad 
Book include: 

a. A message to the class of 2008 with heartfelt 
admiration from the Head of School. 

b. Greetings and salutations from community 
leaders and teachers. 

c. Page 32 listing of the 51 years of music- 
theatre which represent the history of this 
type of event, each one of which would most 
likely have featured a "charity ad book" with 
or as a part of its' show program for the 
event . 

d. Page 33 began "showstoppers" which preceded the 
to list the student-cast of the musical 
production for the benefit of the group, family 
and friends. These cast-members where, in 
effect, the honorees of this charity ad-book 
and also the beneficiaries, since the purpose 
of the event was to raise money for the school 
trip. 

(13) In Exhibit E, the double-page "ad" featured on 
page 72 and 73 were dedicated to Mitch Fogelson, 
son of Bruce A. Fogelson (the inventor /applicant) 
by Gerald (Grandpa) and Georgia (Grandma) 
Fogelson, parents of Bruce and grand parents of 
Mitch who was featured in the 2008 stage 
production to raise funds for a school trip to 
Israel and featured a photo of Gerald, Mitch and 
Georgia Fogelson. There was no commercial intent 
in this "ad" and the ad was placed strictly as a 
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statement of support for the group and its 
members , including Mitch, who was a member. The 
double full-page ad featured prominently in the 
BZ Ad Book and toward the front due to it's 
greater expense. 

(14) The "ad's on Page 192, 193 and 113 of Exhibit E 
were single page ads-messages. Page 192 was 
donated by Mitch Fogelson, featured his photo and 
well-wishes. Page 193 was donated by the family 
of Bruce and Lori Fogelson and featured a family 
photo and well-wishes. Ad-message on page 113 
was by the maternal grandparents of Mitch 
Fogelson, Norman and Francis Ochstein and 
featured a message of praise and love. None of 
these charity ads-messages had any commercial 
content or intent and were only intended to 
further support the group. 

(15) The ad-message on page 112 of Exhibit E features 
congratulations to Mitch (Fogelson) and the 
BZAEDS Class of 2008 by Paramount Homes. 
Paramount Homes is owned 100% by Bruce Fogelson 
(the inventor /applicant) and by placing this 
additional ad-message page, neither Paramount 
Homes nor Bruce Fogelson had any commercial 
intent. Paramount Homes had never sold or 
considered selling a home to the BZAEDS community 
nor did Bruce or Paramount ever intend to 
actually solicit any of its regular home building 
business good-will or commercial advantage. The 
additional page was purchased by Paramount Homes 
strictly as a charitable donation and was most 
likely treated as such for tax-purposes. 

(16) The stage-bill/"Ad-Book" is produced by the group 
members / parents and I have served on the BZAEDS 
Ad-Book Committee in roles similar to the "Ad- 
book chairman" or "Ad-Book Executive Committee" 
and thus I have personal experience as one 
skilled in the art. 

(17) I am a member of the board of directors of the 
Roosevelt University Chicago School of Real 
Estate which is a graduate school located in 
Chicago Illinois. The School and the University 
are not-for-profit educational institutions and 
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regularly seek to raise charitable donations. 
The School has, for many years held an annual 
Gala dinner featuring awards, a key-note speaker 
and an honoree. As an active member of the local 
Chicago social philanthropic and professional 
community I can attest that this is type of 
"Gala" or "Annual Dinner" is typical of similar 
charitable events including the fact that it 
features a "charity ad book" in this case called 
a "program book". The Program book serves the 
multiple purposes including promoting donations 
to the group and self-recognition as a donor 
among peers (as opposed to commercial soliciting 
of business from the general public or within 
commercial trade-magazines which have general 
circulation beyond just those attending the 
event) . 

(18) As one skilled in the art I can attest that a 
solicitation form is the standard method of 
obtaining donations and the laudable statements 
or "charity ads" for charity ad-books. In my 
experience, the Roosevelt University charity ad- 
book forms are typical and a sample of the 
typical Roosevelt University Chicago School of 
Real Estate Gala 2004 Program Book Ad Contract is 
attached hereto as Exhibit F. 

(19) The Program Book Ad Contract stipulates that "The 
full amount of your contribution is tax 
deductable. This statement is added in this not- 
for-profit instance since no matter the intent of 
an Advertisement, "ad" or message, the group 
itself is a not-for-profit and thus the 
commercial intent is irrelevant if the full ad 
can be deducted for charitable purposes. The 
statement is also relevant since the Program Book 
is not a general publication and reaches only 
those members of the group which are already 
donating to the event by attending and thus 
already members or affiliates, there is no 
commercial publication and thus no real vale for 
any of the ads as compared to a commercial 
publication in a general or trade publication. 

(20) An example such as the Roosevelt University 
"Program Book" or of a "charity ad book" such as 
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the stage-bill like "ad book" which was for any 
one of the BZAEDS school plays start with the 
core-content of their "ads' or messages of 
support. These "ad-messages" and such "ad-books" 
do NOT start with a book or novel, and then add 
or insert ad' s into the narrative or content, but 
start with solicitations and, taken together, are 
organized in order of their fund-raising purpose 
or priority and combined to comprise an book of 
such "ad" like laudable statements. 

(21) I can attest that the majority, if not the vast 
majority of "ads" in the remainder of the "ad- 
book" were by people and companies or anonymously 
who placed these ads in the ad-book with the 
knowing intent that the "ads" or messages were 
for not-for-profit, charity or political purposes 
and that these donor/advertisers were not 
solicited from the general public, but were 
members, sponsors or supporters of the group or 
groups members or affiliates who were solicited 
from the group. In addition, the "ads" or 
congratulatory messages which were solicited by 
the typical form in Exhibit A were combined into 
a dinner program for the very limited circulation 
at the dinner and to members or guests who 
attended the fundraising dinner, and not to the 
general public. 

(22) The stage-bill/"Ad-Book" is produced by the 
parents and I have served on the BZAEDS Ad-Book 
Committee in roles similar to the "Ad-book 
chairman" or "Ad-Book Executive Committee" as 
well as solicitor for contributions by family and 
friends and have first hand knowledge of the 
inner-workings of ad-books and can be considered 
one skilled in the art of charity or community 
ad-books. The Roosevelt University dinner 
program "ad-book" was administered by staff and 
or fundraising consultant / event programmer as 
part of the typical fund-raising dinner and I did 
solicit and obtain ads for the Roosevelt dinner 
"ad-book", thus also giving me first hand 
experience in the field as board member, 
solicitor and attendee and providing my own 
laudable statement which was strictly for 
purposes of honoring the honoree with a donation 
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and not for commercial purposes. 

I hereby declare that all statements made herein of my 
own knowledge are true and that all statements made on 
information and belief are believed to be true; and 
further that these statements were made with the 
knowledge that willful false statements and the like 
so made are punishable by fine or imprisonment , or 
both, under Section 1001 of Title 18 of the United 
States Code, and that such willful false statements 
may jeopardize the validity of the application or any 
patent issued thereon, ^^^^ 



Date: March 



2009 




The above signed 
Bruce A. Fogelson 
is known to me 




Notary Public"? 



Date: j^b"p 009 
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AD SHEET/ORDER FORM 



The Eighth Grade Class of Bernard Zell Anshe Emet Day School ~~ 2005 Morton Reisman Operetta 

Irving Berlin's 

Annie Get Your Gun 



Ad sale proceeds help finance the Bernard Zell Anshe Emet Day School Class of '05 trip to Israel in March. Space is 
limited. Please reserve your ad now! The program will be 8 Yz H x 5 Vz W; all black & white. 



Ad Size 


Print Area 


Price 


Your Selection(s) 


V 8 page (business card) 


2 1 / 8 "x 1%" 


$50 




% page 


4 1 / 2 " x 1%" (Horizontal) 


$75 




% page 


27 8 "x 3 5 / 8 " (Vertical) 


$75 




Half page 


4 1 / 2 "x 3 5 / 8 " 


$125 




Full page 


47 2 "x TA" 


$250 




"Special" pages* 


4 1 / 2 " x 7 1 / 2 " 


$518 




Two-page spread* 


9" x TA" 


$750 




Inside Front Cover ** 


4 1 / 2 "x 7 1 / 2 " 


$1,118 


Under contract 


Center Page Spread ** 


9"x 7 1 / 2 " 


$1,500 


Under contract 


Inside Back Cover ** 


4 1 / 2 "x 7 1 / 2 " 


$1,118 


Under contract 


Outside Back Cover ** 


4 1 / 2 "x 7 1 / 2 " 


$1,118 


Under contract 



* New this year!! **Based on availability 



Name Company 

Address 

City State Zip Code 

Telephone Fax 



Enclose your check made payable to: Bernard Zeil Anshe Emet Day School 

Enclose your finished BAA/ ad, ad copy/layout, photos (black & white), business card or rough drawing and our 

design team will produce your ad at no extra charge. 
?Questions? Contact Michelle Holland @ 31 2 420 5522 or Beth Vorwaller @ 773 213 0501 



Size of Ad Amount Enclosed 

□ Ad design/copy enclosed □ Ad design/copy to come QCheck enclosed(check #) 

Forward materials and payment to: or Drop in box on Kim Houston's desk 

Operetta PLAYBILL 2005 Operetta PLAYBILL 2005 

3751 North Broadway School main lobby 

Chicago, IL 60613 (extra copies of this form are there, too!) 



DEADLINE FOR AD SPACE AND MATERIALS IS FRIDAY, FEBRUARY 18, 2005 



Solicited by (please print) Phone # 

Give one copy to the advertiser. 
Submit one copy with check. 



Thank you!!! 



f he Class of £ #05 is 

cmme wo ismMam 

Please Support the 
8 th Grade Trip... 

...Buy an ad in our "Annie Get Your Gun" 

Operetta Playbook 

...Lead the retailers and consultants our 
school community supports to take out ads, 
promote their businesses, send congrats!! 

The Playbill reaches 500+ families 
during Operetta Weekend 

(Narch 19-20) 

Pick up/ drop off ad order forms at Kim's desk, or contact: 

Michelle Holland 312 420-5522 ** Beth Vorwaller 773 213-0501 
Katzin@rcn.com Vorwallerb@ameritech.net 



Deadline for all order forms, ads and payments received is 

Friday, February 18 
SEE COPY OF ORDER FORM ON BACK OF THIS PAGE FOR PRICES 



Q, 




Please Support the 
8*^ Grade Trip to Israel 

Buy and Sell Ads for the "Oliver!" 
2006 Operetta Playbill 

The Playbill reaches over 500 families during 
Operetta Weekend - March 25 & 26, 2006 

Let's reach out to retailers and others 
to buy ads in the Playbill to: 



• promote their businesses 

• show support for the BZAEDS Community 

• send Congrats 

Pick up/drop off ad order forms at Kim Houston's desk, or contact: 



Deadline for all order forms, ads and payments Is 



Ellyn Bank 
773.2818111 
Earth momma2@comcast. net 



Karen Lewak 
773.665.7905 
klewak@rcn.com 



Shari Davis 
773.539.5422 
Sharidavisl (aiconncast.net 



Friday, February 10, 2006 



Ad sale proceeds help finance the Bernard Zell Anshe Emet Day School Class of '06 trip to Israel. 
Space is limited. Please reserve your ad now! The playbill will be 8 1 / 2 " H x 5 V" W; all black & white. 



(Ad Book Sample Thank You Letters. Please feel free to embellish/change as needed) 



Dear (corporate advertiser), 

On behalf of our entire 8 th grade graduating class, we want to thank you for advertising 
in our Annie Get your Gun ad book. Your generous contribution helped support our 
class trip to Israel. It was an amazing experience and we're glad we were able to take 
the trip together as a class. 

Our school administrative office is sending you a letter regarding your tax-deductible 
contribution along with a copy of the ad book. We hope you'll consider advertising in 
future years!! 

Best regards, 

Name of student 
Students/parents names, etc. 



Dear (family/friend, etc.), 

On behalf of our entire 8 th grade graduating class, I want to thank you for taking out an 
ad in our Annie Get Your Gun ad book. It meant a lot to me to see your ad and it made 
me feel really great. 

As you know, your generous contribution helped support our class trip to Israel. We just 
got back and I want you know that it was really amazing. 

Of course, I hope you enjoyed the show. We had a lot of fun performing for you!! (If 
they attended). 

Or 

Sorry you couldn't make the performance but you can catch it on video next time we're 
together!! © 

Love, 

Name of Student 




Help Send The 8™ Graders To ISRAEL In Style ! 

Trip T-Shirt SPONSORS Wanted 



Tiyui 



; i^iK,.;-;-?-,;*.. 




sponsors.... Your name or logo can go here 

[ ] "Name" Sponsor - (One Line - See Below) $ 100.00 

"Name" to Say " " (<-flll in) 

[ ] Logo Sponsor (please e-mail logo to Bruce@ParamountHomes.com ).$ 250.00 
( Or send to 2731 N. Lincoln Ave. Chic. 60614 or submit with this form, below) 

Order your T-Shirt NOW: Special Prices to 2/1/06!: 

_ T-Shirts, [Sm. Med. Lg. XL Pick 1] White & Blue letters at $20 .OOEach = $ 

T-Shirts, [Sm. Med. Lg. XL Pick 1] White & Blue letters at $20.00 Each = $ 

T-Shirts, TSm. Med. Lg. XL Pick 11 White & Blue letters at $20.00 Each = $ 
_ T-Shirts, [Sm. Med. Lg. XL Pick 1] Blue & White Letters at $20.00 Each = $_ 
_ T-Shirts, [Sm. Med. Lg. XL Pick 1] Blue & White Letters at $20.00 Each = $_ 
T-Shirts. rSm. Med. Lg. XI, Pick 11 Blue & White Letters at $20.00 Each = $ 



Total of T-Shirt Order Sub-Total: $ 
Add vour T-Shirt Order & Sponsor Total; $ 



TO Ms. Huston at the Ft. Desk ALONG WITH YOUR INFO AND THIS FORM. 
NAME: 



ADDRESS: 
PHONE NO: 
Any Notes : 



E-Mail: 



Questions? Contact Bruce Fogelson, Bvucedxl.ParamoimtHomes.com or (773) 528-6646 
Special Prices only good to 2-1-2006 ~ Art by Martin Thaler - © 2005 

THANKS FOR YOUR SUPPORT! 
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Roosevelt University Chicago School of Real Estate 
Gala October 21, 2004 
Program Ad Form 

On October 21, more than 700 real estate industry professionals will gather to honor Marshall Bennett, 
Marshall Bennett Enterprises, and celebrate the Chicago School of Real Estate. 

Keynote Speaker: Henry G. Cisneros, former Secretary of Housing and Urban Development 

Honoree: Marshall Bennett, Marshall Bennett Enterprises 



PROGRAM BOOK AD CONTRACT DEADLINE: SEPTEMBER 16, 2004 



Full Page: $5,000 $10,000 Half Page: $2,500 - $4,999 Quarter Page: $1,250 - $2,499 

Company Name: 

Contact Name: 

Address: _ _ _. ... 

City: 



State: 



Zip: 



Phone: 



Fax: 



Email: 



I hereby authorize Roosevelt University to insert my ad in the Chicago School of Real Estate Program Book 
Authorized signature: 

AD SPECS 

Full Page: 5 x 7.5 vertical Half Page: 5 x 3.687 horizontal Quarter Page: 2.437 x 3.687 vertical 

o All ads are in black and white. 

o TIFF or EPS Files 300 DPI 

o Include all fonts and images. 

o Email files to: heather@harringtondesign.biz 

o Art must be received by: October 1 , 2004 NO EXCEPTIONS 



PAYMENT 

Make check payable to Roosevelt University. The full amount of your contribution is tax deductible. 
Please retain a copy for your records. 



Check is enclosed for: 

Amount $ Account number: 

Signature: 



Please charge: Visa MasterCard Discover 

Expiration Date 



Please send checks to: 

Schindler Communications, Inc. 
Special Events Department 
500 N. Clark Suite 300 
Chicago, IL 60610 



Phone: 312.464.9660 
Fax: 312.464.9786 

Email: events@schindlercommunications.com 



